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. Vietnam Ecommerce’s market size 2020 ranked 3" in ASEAN. Its revenue ranked 27t globally, focusing on

fashion and electronics.
. User penetration reaches 28%, equivalent to 45.6 million users. Group of 25 — 44 accounts for 55%.
. Ecommerce platforms such as Shopee, Tiki, Lazada remain the most popular channel in 2020
. Fresh food business is expanding on platforms.

. Food is the most purchasing category in 2020

QUICK FACT OF
VIETNAM ECOMMERCE 2020
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MARKET SIZE OF ECOMMERCE IN ASEAN COUNTRIES Revenue of Ecommerce in Vietham
Unit: billion USD M Fashion B Electronics Toys, hobby, DIY
W Furniture, appliances B Food and personal care
83
Indonesia Unit: billion USD
Vietnam
g7
0.6
24 | g8
Thailand o 0
. 5 2017 2019
| 1
15
Philippines , 4 TOP MARKET WITH BIGGEST REVENUE OF ECOMMERCE IN 2020
3
Malaysia II ; -,465 3. Japan
X 1108,916 4. UK
22 .998 5. Germany
Singapore =912

| 7,010 27. Vietnam

2025 m2020 = 2019 m 2015

Source: Information aggregated by SEIKO IDEAS according to Brain, Statista, Vietnam Briefing 4
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VIETNAM ECOMMERCE’S USER PENETRATION USER BY AGE
2025 (dur dodn) (up to 11/2020)
2017 2020 wdoan
0 8.1%
m 18-24
m 25-34
A m 35-44
y m 45-54
m 55-64
NUMBER OF USER
USER BY GENDER
Unit: million users (up to 11/2020)
80
70.9
70 63 66.9
57.6
60 51.8
40 34.2 '
30 26.3
20 m Female
10
0

2017 2018 2019 2020 2021 2022 2023 2024 2025

Source: Information aggregated by SEIKO IDEAS according to Statista 3
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THE MOST SOLD PRODUCTS ONLINE
When Covid-19 outbreaks in Vietham

Music/Video/DVD/Game |GG 45% Food & drink
Online training and... _ 38%
: Sports
Booking hotel, tour _ 29%

Book, stationery

THE MOST SOLD PRODUCTS ONLINE 2019

28%

26%

22%

Fashion 22%

Ticket (flight, train, bus)

Book, stationery _ 20%
Electronics
Clothing, footwear, ... ectronies 17%
Ticket (cinema, music) Personal care _ 16%
Food & drink .
Family care _ 15%

Household appliances

(
Consumers tend to change their shopping priority : TiKi ﬁ fo@b o be
due to impacts of social distancing. Some companies | NGON @ Mart ™)

l

utilize their available resources to join food chain.

N -

Source: Information aggregated by SEIKO IDEAS according to White Book 2020 by Ministry of Industry and Trade and Vietnam Ecommerce 6
Market Report by Q&Me 10/2020
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TOP PLATFORMS IN VIETNAM ECOMMERCE

mmm Used to buy
e Buy most

TGDD Dién May Xanh

®

16% 18% 14% 24%

0,
59% 51%

45% online sh

social networ

36% 28%IM>6%

Goodprice  Fun Good Fast Good
shopping customer delivery quality of
exp erience services produ ct

IMPRESSION OF TOP 3 PLATFORMS IN VIETNAM ECOMMERCE

8B O
A lot of good products @ 14%
Good price @
Good customer services
Good delivery
Good information
Fun D
Premium %
Trustworthy @
Youne NG

Shopee leads among the most used
Others platforms, followed by Lazada and Tiki.
Shopping on social networks is popular

mEC
due to customers’ impression of good
W Shopping on social price and fun shopping experience.
networks

Source: Information aggregated by SEIKO IDEAS according to Q&Me, 10/2020. 7
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USER PROFILES OF SOME POPULAR PLATFORMS

S O
Bshopee @P Lozada TIKI.VN SendoZ:

d 26.19% d 22.72% d 21.59% d 20%
Q 73.81% Q 77.28% Q 78.41% Q 80%
3% 5% 1%, 3%
= 18-30 = 31-45 = 46-60 m 18-30 m31-45 = 46-60 m18-30 m31-45 = 46-60 w18-30 m31-45 = 46-60
Ho Chi Minh 47.82% Ho Chi Minh | 59.47% Ho Chi Minh 62.84% Ho Chi Minh | 24.29%
Hanoi 38.98% Hanoi 23.12% Hanoi 21.60% Hanoi 21.43%
Da Nang 5.34% Da Nang 6.62% Da Nang 5.64% Lam Dong 10%
Khanh Hoa 3.94% Dong Nai 6.31% Thua Thien Hue | 5.45% Binh Duong | 7.14%
e
Gua Thien Hue | 3.94% *oc Trang 4.48% *ng Nai 4.47% ia Tinh 7.14%

Source: Information aggregated by SEIKO IDEAS according to Reputa, 12/2020.
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RANKING BY MONTHLY VISITS BY SEGMENTS

Segments #1 H2 #3 #4 #5

Fashion JUNO Hé.!mmﬁu YaMeun | CANIFA° | Kindiee

You are My euerything

Footwear, handbag Man watch Clothing (man & Clothing, footwear Clothing, accessories
(woman) woman) (man, woman, kid) (man & woman)
Commodity (o llw) p L d Bdo ro boi (gl
S | TIKLLVN azada S en do € Bich hoa XANH
[ J .Vn
Gift, cosmetics, snack, Book, electronics, Household appliance, Cosmetics, footwear, Food, appliances,
fashion accessories, appliances, cosmestics, cosmetics, etc clothing, appliances, etc | cosmetics, etc
appliances stationery, etc
Electronics . T e T 10
& tregividicong |3 DichmcyXANH Eﬂﬂ@ Shop.omn | =cHOLON= | =1al=Ial=1NY
Mobile, computer TV, fridge, washing Mobile, computer TV, fridge, washing Mobile, computer
machine, AC, vacuum machine, AC, vacuum

Health, beauty ?ﬁﬁ%od HASAKIw 4 BOSHOP.VN H“Bm

'BEST FOOD FOR SKIN Ch‘ | h, G o . h At
uol - !
atluong that - Gia tri that BEAUTY GARDEN

Skin care, make up Skind care, make up, Skind care, make up, Personal cares, products | Skin care, make up
hair care hair care for moms & kids

her
omers G KidsPlaza. harmacity W Shoptret T
P h I el MUA SACH ONLINE

Tiét kiém hon - Séng khde hon

Baby care, products for Western medicine, Baby care, products for Baby care, products for Book, stationery, gift
mom & kids pharmaceutical mom & kids mom & kids
cosmetics

Source: Information aggregated by SEIKO IDEAS according to Iprice and above brands’ website.
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70% of Vietnam population use Internet. More than 90% can use 3G, 4G. Number of new Internet

users significantly increase due to pandemic. 5G network officially launch and put into commercial

use at the end of 2020.

Online payment (via card, bank transfer and e-wallet) is gradually replacing cash-on-delivery

(COD). In 2020, only 32% users choose to pay by COD.

Ecommerce platforms actively cooperate with third-party payment partners to increase benefits

for users.

A lot of post offices, actively supporting fast delivery.

INFRASTRUCTURE SUPPORTING DEVELOPMENT
OF VIETNAM ECOMMERCE 2020
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In 2020, 41% user of 94% new users will
INTERNET USAGE 2020 digitalization are new users keep using services
even when pandemic
ends.

©O & &

70.5% of 76.42% of 99.81% 3G coverage
population using population use a o
Internet fixed broadband 98.4% 4G coverage

subscription

MOBILE SUBSCRIBERS 2020

135.53 million

mobile subscribers

m Use data services

m Only basic services

Among those, 69.55%

subscribers use
smartphone

Average online time daily
(hours/person)
4.2
3.5
3.1

Pre-pandemic During pandemic Post-pandemic

Source: Information aggregated by SEIKO IDEAS according to Ministry of Information & Communication, Google, Temasek, Brain.
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MAP OF 4G COVERAGE OF TOP 3 MOBILE NETWORK PROVIDERS IN VIETNAM

: N ing L ~Nanning
{ o sManning A % T o d Shar
’;f.‘..‘.’ 0‘\’ "‘ ’ & '} s P
S i H""“- R ,}Zhanjiang \,,,Hgno 0Zh:mjlang
o mn)hon-] T OH@u hong
SRR - 4 :
s A N
Q’ |-| h
Lisos s Nl - | VETTEL LAOS" Vlnap one
: ] v khéng ngting vuon xa
Vientiane % Hay ndi theo cach cua ban Vientiane P
“ ..’ _DJ N-.’ll'll:_] % ODJ NJI’I';I
LAND A ILAND -
\"l“ETN.-\M VIETNAM
¢ W 29 1k 3
k FL
CAMBODIA :",, ? CAMBODIA ] f

ot A g

320 SR ¥

Lt O .M’n oh Phnom Penh® & - &4
hnom Penh = U’!h Clty ';.',:' a"'f?'-nh,(’""
o,y f»’ v p Al
TR . \ k] « SN
iland”® & 3 ‘e y
» ’

Nationwide 4G coverage
(except some border and mountain areas)

sManning

3 She
&
- * e 8
Hanai 0If.’han]mn
- “Haiphong
:'
¢

rmobifone

KET NOI GIA TRI - KHOI DAY TIEM NANG

LAOS

o
Vientiane
% . Da MNang
\ILAND b

VIETNAM
b |

ok o “”-“

py .. .0“

CAMBODIA AP,
& +*+ b 1

Ho G
‘Mmh f"n,

+ ;'g.. "

»
3 ¢ ".i.) .

Phnom Penh®

Using mobile Internet
(up to 11/2020)

73,731,359 050000

12

Source: Information aggregated by SEIKO IDEAS according to Department of Telecommunications and nPerf.com
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PROGRESS OF DEVELOPING 5G INFRASTRUCTURE

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

. & 100 56 broadcast stations in testing
e Viettel granted license to test :  area of Hanoi :

. : A

N wvIET e

* Mobifone granted license to test : \l

Hay ndi theo cach clia ban

e Viettel partnered with Ericsson Group to make the first call :
via 5G network : m Make in Vietnam

Ericssion

¢ Viettel made the first 5G call on Vietnamese transmission .
equipment 85%

e Viettel partnered with HCMC Polytechnique University to K
research and develop chip

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

* Ministry of Information and Telecommunication planned MAX DOWNLOAD SPEED ON TEST
24.25 - 27.5 GHz band for 5G (GBPS)

e Viettel officially put 5G on business for test

¢ VNPT VinaPhone officially announced areas with 5G
coverage in Hanoi & HCMC

* Mobifone officially had 5G coverage in HCMC

* Viettel officially had 5G coverage in Thu Duc City (HCMC) ]

Viettel Vinaphone Mobifone

13
Source: Information aggregated by SEIKO IDEAS according to Viettel, Vinaphone, Mobifone
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USAGE OF PAYMENT METHODS ON ECOMMERCE PLATFORMS

2017 2018 2019 2020 ‘ 2021 2022 2023 2024 2025 ‘
(forecast)
H Bank transfer H Card COD W E-wallet H Direct Debit H Others

Source: Information aggregated by SEIKO IDEAS according to Statista
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INFRASTRUCTURE FOR PAYMENT VIA BANK

14.9%
110,240,000
85.1%
Bank cards issued
(Up to Q3 — 2020)
Domestic card International card

Number of ATMs and bank transfer via ATM
transactions
(2015 - 2020)

100%

300,000,000 - 20,000 Domestic commercial banks
250,000,000 | 19.000 have Internet Banking
200,000,000 services
~ 18,000
150,000,000
~ 17,000
100,000,000
50,000,000 - 16,000 32(y
0
0 . 15,000

Domestic commercial banks
have developed Digital
Banking

2015 2016 2017 2018 2019 2020

mmm Number of devices ~ ==#=Number of transactions

15
Source: Information aggregated by SEIKO IDEAS according to State Bank of Vietnam and commercial banks.
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OTHER CASHLESS PAYMENTS ON ECOMMERCE PLATFORMS

napasy VNPAY® ‘
) VIsA @

mastercard

) Smart and Safepay : UnionPa
) @ NganLuong.vn g s :

%

e ~

e GraoPay 5w Oiaers ©\epay
NGRS YviMo € Gpay

. #2 APy \inlD  SenPay G Pay em/

List of companies providing intermediary payment services: https://bit.ly/3dHsrgx

mobile mone y

16
Source: Information aggregated by SEIKO IDEAS according to State Bank of Vietnam.
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ECOMMERCE PLATFORMS PARTNER WITH E-WALLET

E-wallet and
platform belong to
one investor

Ecommerce
platforms have
partners to
develop their own
e-wallets.

Ecommerce
platforms choose
to become
strategic partners

with top e-wallets.

ﬁShopee

Aa) .
c'_'b AirPay

Sendo;r

SenPay

. Lazada

(M

Grow

GraoPay
by MOCA

TIKI.VN

[
"
o

Both under Sea Group
(Singapore)

Both under FPT
(Vietnam)

eMonkey is an app
developed by M-pay
exclusive for Lazada

Grabpay by Moca is an app
by Moca integrated in Grab

Encourage users to use with
special policies

17

Source: Information aggregated by SEIKO IDEAS according to websites of Shopee, Sendo, Tiki, Lazada, Grab, thegioididong.
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ECOMMERCE PLATFORMS PARTNERS WITH BANKS

6 Shopee \v/ VPBank

Issue credit card Ngan Hang Viét Nam Thinh Vwong
OFFERS ON SHOPEE VPBank Shopee BENEFITS OF VPBANK CARDS
* Refund 6% - 10%
(max 250,000 VND/order)
* Freeship all year
(30,000VND/code freeship)

*  Accepted at all POS that accept
VISA

* Limit 100,000,000 VND
* Get offers of VPBank’s partners

T?K?.VN < >Sacombank

Issue credit card

OFFERS ON TIKI.VN Sacombank Tiki Platinum BENEFITS OF SACOMBANK CARDS

Refund
Offer Tikinow service
Offer discount vouchers

* Accepted at all POS that accept
VISA

* Reduce annual transaction fees

* Get offers or refund

18
Source: Information aggregated by SEIKO IDEAS according to websites of Shopee, Sendo, Tiki, Sacombank, VP Bank.
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NUMBER OF POST OFFICES OF

TOP DELIVERY COMPANIES IN VIETNAM NATIONWIDE DELIVERY
(Up to 1/2021)
Expand by opening Expand by franchising
VN Post — 3,051 branches
]
J&T Express | 1,268 ‘ ST lQPXER?l
GHTK | 1,126 -
Viettel Post | 230 o | | oo
_ GHT
GHN [ 469
BestIn F 423 DELIVERY IN URBAN AREAS AND SURROUNDINGS

0
SHIPE0

MEANS OF GOOD TRANSPORTATION
)
_ Grak @ y
S D i = | e A = MrSpeedy f
3 ik 5

19

Source: Information aggregated by SEIKO IDEAS according to websites of VNPost, Viettel Post, J&T Express, GHTK, GHN.
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DEVELOPMENT PLAN OF VIETNAM ECOMMERCE
2021 - 2025
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DEVELOPMENT PLAN FOR VIETNAM ECOMMERCE 2021-2025

fhereeeeee o 50%
e e eee ® 70%
1111111111 .o
Treeeeeeen °
MARKET SIZE INFRASTRUCTURE FOR PAYMENT
55% of population join online 50? e cash.less paymer?t )
shopping. 70% transactions have e-invoices
The annual average revenue per 80% transaction made via intermediary payment services

user (ARPU) reach 600 USD.

ECOMMERCE REVENUE APPLICATIONS IN ENTERPRISES
80% ecommerce website have online order function

B2C ecommerce revenue.reach 50% SMEs do business on ecommerce platforms
growth of 25%/year, reaching 35 40% enterprises have ecommerce business on mobile app
billion usD, aCCOUnting for 10% 70% enterpises apply e-contracts

of total retail sales.

25%/year 80% 50%

$35 billion USD

W - -

Source: Information aggregated by SEIKO IDEAS according to Decision No. 645/QD-TTg.
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SEIKO IDEAS CORP.

d Website:
www.seiko-ideas.com §
O TEL
(+84) 246 2755426
(+84) 246 2736989
O FAX : — Doi Can O°"<‘e,,
(+384) 246 2736988 | A
= District, Hanoi
1%
‘ (Ms.) Dang Thu Trang @
(] (+84)967397 289 i Ma Thuong
P4 trang.dang@seiko-ideas.com .
&
5
(] Ph""KeB,-
MR (Ms.) Huynh Thi Ngoc Nga >

D (+84) 962 061 694
M nga.huynh@seiko-ideas.com
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